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T4R Experience 2019 Title Sponsorship & Campaign 
 

January 07, 2018 

 

Prepared for: 
                       Scott Palubinsky / Firestone Tires 

 

Prepared by: 
                                 Edwin Morales / ClicOutdoor 

 

 

From the ClicOutdoor Senior Partner’s Desk: 

Hi, Scott— 

I would once again like to thank you for the trust and confidence that you have placed with ClicOutdoor in the 

design and development of your digital media assets and social media content. I, along with the entire 

ClicOutdoor team, promise to provide you with top-notch products and service, and we will faithfully fulfill 

every commitment we make. We are pleased to welcome you into the ClicOutdoor family! 

 

From the ClicOutdoor Team: 

Dear Scott, 

ClicOutdoor makes several promises to each and every client and now that you have chosen to work with us 

you will have the commitment of every ClicOutdoor team member to do our best work and deliver a digital 

marketing product that will exceed your business goals and expectations. 
 

 

Agreement is valid through the end of the calendar year (December 31, 2019) 

Sponsor agrees to notify team of intent to renew agreement by November 1, 2019. 

 
Campaign Goals: 

1.) Product Testing 

2.) Generate a diverse array of product and lifestyle content featuring this build, alongside several of ours. 

3.) Build hype and social chatter leading up to all of our events 

4.) Boost consumer confidence in the MT2 and any new tires that are released using organic real life expedition travel, focusing 

not only on the product but more so on where the product can take you. 

5.) Incorporate Firestone’s heritage and highlight product dependability, reliability and performance when applicable.  
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T4R Experience 2019 Title Sponsorship Renewal 
Hosted by Toyota enthusiasts but open to all 4x4 makes and models, the T4R Experience seeks to highlight the best that 

each state has to offer as part of a mobile four-phase model: Meet, Ride, Clean, Camp. Each Experience is showcased 

through HD quality videos and pictures, capturing trails, friendship and prizes. Be part of the evolving adventure and 

experience it for yourself at a state near you! 

================================================== 

The general plan is to Meet, Ride, Clean & Camp. 

 Meet: We want to connect people in each state with similar interests in a classic parking lot-style meet. 

 Ride: Lead or join a local group into a local or regional trail ride that is unique to their state and/or area. 

 Clean: Incorporate a "tread lightly" or otherwise socially responsible component to both the trails we ride 

and the campsites we choose and conduct a trash clean up. 

 Camp: Close the day by enjoying a night of camping, raffles and overall community. 

 

Sponsorship Campaign Goals: 

1.) Product Testing 

2.) Engage with your ideal consumers both on social media and on a face-to-face grass roots level. 

3.) Build hype and social chatter leading up to each event keeping your brand in the eyes and ears of consumers in a 

non-spammy way. 

4.) Boost consumer confidence in the MT2 and any new tires that are released using organic real life off-road and 

on-road situations in diverse locations alongside possible consumers in your space. 

5.) Highlight product dependability, reliability and performance through the use of our vehicles at every event.  

6.) Implement a “tread lightly” responsible message throughout each event with our trail and/or camp clean-ups, 

showing consumers Firestone’s commitment to social responsibility. 

 

Agreement is valid through the end of the calendar year (December 31, 2019). 

Sponsor agrees to notify team of intent to renew agreement by November 1, 2019. 

 

Includes 
 All 2019 T4RX events (Covers 3-5 states of our choice per calendar year) 
 Exclusivity as the sole tire sponsor for each 2019 event. 
 (3-5) edited 30 second to 1-minute lifestyle-centric promo videos covering the MT2 and/or any new off-road 

tires. (For use at events, on social media channels and more.) 
- Includes 1-2 IGTV videos 

 50-100 photos. High-quality, Commercial use photography 
 Guaranteed 5-10 Second Brand or Product Feature Per Event Promo Video (on 3-5 t4rx event videos per year) 

- With a guaranteed minimum of 25,000 views per video if posted on our channels. 
 Promo Video Mention on Credits (top placement) 
 3-5 Instagram takeovers on @FirestoneTires - 1 for each T4RX event 
 Logo on website (www.t4rexperience.com) 
 Logo on event ads 
 Active promotion as industry/event supporter 

 (5-6) posts a month 
 Dedicated Instagram story shout outs 
 Dedicated Instagram and Facebook posts (prior to event and during) 
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 Giveaway Announcement Graphics & Promotion 
 Logo on signage at event or display of any signage provided 
 Handouts at meet up table 
 Handouts in each gift bag 
 Larger logo on event ads 
 Guaranteed display of your tires on our vehicles, both parked for viewing and in action during the trail ride 

portion of each event 
 Post event report and/or think tank session to discuss an overview of each event. 
 We agree to provide storage and transportation of any provided promotional and informational material. 

 

Included Event Related Social Media Features 
- Leveraging our social media influence, we will promote your build through organic outreach, Instagram features and 

endorsements using your desired hashtags and brand shout outs, averaging at least seven posts a month across our 

accounts on Instagram and Facebook. 

Instagram 

- @Team4Runner   - @T4RExperience  - @RuggedPix 

- @Fargo4x4   - @FirestoneAdventures  - @DestroTRD  

- @Team4RPro   - @TorconTRD   - @TopsideFJ 

- @AugustineSharpe    

      

  

Primary Title Sponsor Requirements 
- Provide tires for our vehicles.  

- Provide a tire giveaway for each 2019 event for use with our event promotion. (3-5 events total) 

- Provide any and all Firestone branded promotional material you desire as requested or needed. (Ex: Bags, 

Stickers, Brochures, Patches, Inserts for Handouts, etc.) 
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2019 Marketing & Exposure Campaign 
 

New Vehicle Acquisitions 
- New Nissan Titan XD Cummins Diesel Pro-4x 

- New Toyota Rav4 Adventure Grade 

 

Developing build pages and leveraging their new added social media influence, we will promote your products through organic 

outreach, Instagram features and endorsements using your desired hashtags, brand shout outs and through event exposure.  

 

Diverse Product Content 
- Using the new vehicles above as well as our current lineup we will be able to assist in the development of promotional and 

organic lifestyle content surrounding not only the MT2, but also your other product lines from Transforce to Winterforce 

and all Destination tires. A minimum of 100+ edited photos. 

 

2019 Social Media Features – (5-6 dedicated posts and stories a month)

- @Team4Runner   - @RuggedPix   - @TeamRAV4   

- @OverlandNation  - @T4RExperience  - @AugustineSharpe  

- @TRDLifestyle   - @DealKrawler   - @Nomadders 

- @WheelingWithDogs  - @Fargo4x4   - @WeekendMules 

- @Team4RPro   - @TorconTRD   - @DestroTRD 

- @TopsideFJ   - @FirestoneAdventures  - @Radventure4 (New Rav4 Account) 

- New Titan XD Account 

   

In-Stream Video Ads 
- 10-15 second Firestone short shot by our team, showcasing your products played prior to the start of up to 5 of our own 

misc. social media promos on the above accounts. These promos will be posted on Instagram, Facebook &/Or Youtube 

 

5-10 Firestone Dealer Story Features 
- During our travels our team will feature on Instagram up to 10 of your dealers organically as we come across them. 

 

Website Advertisement  
- Guaranteed featured ad space on our websites: Team4runner.com, WheelingWithDogs.com, Nomadders.com and our 

future sites (OverlandNation.com, ExpeditionEquipped.com, TRDLifestyle.com) until January 1, 2019.  

 

Entry Level Package Price 
Agreement is valid through the end of the calendar year (December 31, 2019). 

 

☐  T4RX Title Sponsorship, Content Development, Social Media Promotion & Vehicle Build: $150,000  

- Includes all services listed above.  

- Includes continued use and promotion of a branded 4Runner build.  

- Includes reimbursement on all outstanding 2018 tire purchase balances. 

- Payment terms will be Net 30 after receipt of invoice, via check or ACH deposit.  
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IN WITNESS WHEREOF, Client and Company have executed this Agreement on the date written 

below. 

 

CLIENT: BRIDGESTONE AMERICAS TIRE OPERATIONS, LCC 
 
Name:   Title:        

 

Signature:  Date:         
    

 
 

COMPANY: CLICOUTDOOR, LLC  

 

Name:  Title:       

 

Signature:  ______________________________Date:        
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